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a{ 2 OA I ¢ WhabtReAheck is that?

Social Medias media formed mainly by the public as a
group¢ in a social way as opposed to media produced by
journalists, media companies, professional editors.

1. Blogs (BloggeYordpress

2. Social NetworksHacebookMySpace, Linked In)
3. Sharing Sited)el.Icio.UsFlicki)

4. Highly Specialized Sites (YouTube, Twitter)
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TYPEPAD.COM

BLOGSPOT.COM

WORDPRESS.COM
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Social Networks

Linked [{3].

LINKEDIN.COM

NING.COM

MYSPACE.COM

facebook

FACEBOOK.COM

ORKUT.COM BEBO.COM 'l C I assmates.com

CLASSMATES.COM
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Sharing Sites

FLICKR.COM

STUMBLEUPON.COM
REDDIT.COM

P
el.icio.us
B

DELICIOUS.COM (formerly DEL.ICIO.US

[ photobucket

PHOTOBUCKET.COM

DIGG.COM
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Highly Specialized Sites

YOUTUBE.COM

TWITTER.COM
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2 2dzf R @ 2 dz 0 Sibvansng SommusitaNds? NB

Think of every way your business has traditionally
conducted its business:

1. Meetings

2. Letters

3. Faxes

4. Phone Calls
5. EMalil
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2 2dzf R @ 2 dz 0 Sibvansng SommusitaNds? NB

What do all of these have in common?

message 9
LISTEN
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2 2dzf R @ 2 dz 0 Sibvansng SommusitaNds? NB
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message
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2 2dzf R @ 2 dz 0 Sibvansng SommusitaNds? NB

CKSNBEQa 2yftée 2yS LI I OS o0dzaAy S
this type of communication strategy:

DVERTISN
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¢CAYS F2NJ I RANIeé ftAGGT S

If you want your business to succeed, you have to think of
advertising when you think:

OJALMBD
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Effective Advertising 101

Five critical questions that everyone should consider:

1. Why are yowotheringme?

(ADVERTISING IS INTERRUPTION)

2. What does thishhave to do with m&

o0bD9¢¢LbD ¢19Lw ! ¢¢9b¢Lhb L{bQ¢ 9bh; DI O

3. Why should believe yo?

(PROVE IT!)

4. \What should Ho about if?

(ISIT A CALL TO ACTION? WHAT ACTION ARE YOU PLANNING FOR?)

5. Why should | do itight now?

(NOW OR NEVER)
MICHAEL CAGEENTREPRENEURSLIFE.CC
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So you want to give social media a try, eh?

Your four step action plan:

1. Who is youraudience

(SPEAK TO A SPECIFIC AUDIENCE)

2. What is yourgoal?

(YOU HAVE TO DEFINE IT BEFORE YOU CAN ACHIEVE IT)

3. How can youeach that god?

(STEMBY.STEP)
4. Whattoolswork best?
69+9w, .!'{Lb9{{ 5h9{bQ¢ b995 ¢h ¢299¢dy
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Case Study #1: The Home Depot

The Home Depatises Twitter to answer customer questions,
address customer concerns, and sort provide additional home
Improvement assistance to their customers.

A recent series tweets from Home Depot:

@JenniFleckJonguast saw your tweet. May | assist? Mibding
more details?

@lebOwskiGood Q about caulk for your tub/shower. This video
recommends caulk types & gives tips to make it last
http://bit.ly/4xL8HV

@ZackKitzmillethanks 4 DM. Which store? Did u get her name? |
will be in contact with management about your experience.
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